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UNDERSTANDING

TECHNOLOGY




DIGITAL CONNECTIVITY

GLOBAL INTERNET USAGE

CONNECTED WORLD

Globally, approximately 60 percent of the world is con-
nected to the internet. The percentage of people con-
nected varies across regions. The Americas, Europe, East
Asia, and the Middle East are the most connected regions.
Although rapidly increasing, South Asia and Sub-Saharan
Africa are the least connected regions.
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ASIAN INFLUENCE

Although portions of Asia are less connected than global
average, the number of Asian people using the internet
has dramatically increased since 2000. Due to the vast
numbers of connected individuals, Asia has an immense
influence on the digital world. Similarly, due to vast num-
bers, the digital mission opportunities in Asia is signifi-
cant.
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INFORMATION OVERLOAD

INCREASE IN WORLDWIDE DATA A DIGITAL AGE
Since 2010, the total amount of captured
160 Projected and accessible data has rapidly increased

with an estimated 60 zettabyes in 2020.
This dramatic increase is forecasted to

140 continue to a projected 160-180 zetta-
bytes in 2025.
120
The amount of data available
100 . . .
¥ will continue to dramatically
(9] .
= Increase.
e 80
N With the advent of global Internet of
60 Things, remote work, in-home entertain-
ment, mobile communications, etc., be-
tween 2010 and 2050 data interactions
40 are projected to increase by approxi-
mately 5000 percent. Just on WhatsApp
20 alone in 2023, 140 billion messages are
exchanged every day between the 2.78
billion users. Arguably the rise of the
0 digital age and access to data is unprec-

edented and is fundamentally reshaping
2010 2012 2014 2016 2018 2020 2022 2024 the world.

Source: Signals, pg. 72; Reinsel et al. via IDC, 2018; *One zettabyte is equivalent to a trillion gigabytes

WORLD OF SCREENS GLOBAL PUBLIC PERCEPTION ABOUT TECHNOLOGY

In the last half century, much of @ Agree [ ] Disagree (] N/A

the world has evolved from a pre- —
screen world to a world saturated Social media. e 81% 14%  [5%
by screens. Screen time globally W,

is increasing every year, having

significantly increased during the I cannot imagine ife
COVID-19 pandemic. Youth spend without the Internet
more time online than any other

generation. Overall, the average _ )

daily global screen time is 6:37  'fertgones prodress e 3
and climbing.

DAILY TIME USING THE INTERNET

Average amount of time (in hours and minutes) that users aged 16 to 64 spend on the internet
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WEB 3

DECENTRALIZATION

The development of Web 3 is a
fundamental shift in technology
and ideology towards decentral-
ization, shifting power to the indi-
vidual. The initial format of the in-
ternet was designed for reading of
information with little interaction.
The next phase, or Web 2 allowed
users to both consume and create
content for free within spaces de-
signed and owned by tech compa-
nies.

Web 3 shifts towards a decentral-
ized model where users cannot
only consume and create, but also
own and influence the decentral-
ized network, owning their own
data. This shifts the ownership
and power to the individual.

INCREASE OF BLOCKCHAIN RESEARCH

WHAT IS WEB 3?
WEB 2

Data and apps stored on servers
owned and controlled by companies
and regulations
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RISE OF WEB3 RESEARCH

Miscellaneous

Applications Financial
32,124 10% Applications
Cloud and Edge ° 12%
Computing
3% Business and
Big Data Industrial
Management Applications
18,056 10% 15%
Internet of
Things (IoT) Education
12% 7%
>135 Healthcare
Security and Management
Privacy 6%
8% Governance
2017 2018 2019 2020 17%

Source: King Saud University, "Emerging Trends in Blockchain Technology," 2022

mcSSCZg‘a‘ogmsﬁm
25 S 2 o .o
CE'QCQE‘—>’MM‘QUE$
© < 2 c o 8 © ©
E " ¥ O o 85 £ &£ 2 v S
o,_§u_“ a U < o o
2 5 =2

=]

T

wn

LAUSANNE MOVEMENT | 113



GLOBAL SOCIAL MEDIA

REGIONAL PERCENTAGE OF SOCIAL MEDIA USERS
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GLOBAL REACH SHARE OF GLOBAL SOCIAL MEDIA USERS

As of 2023, the majority of
the world, or an estimated

4.8 billion individuals, use Other
social media on a regular ba-

sis. The average daily time Northern Europe

of social media use in 2023 Northern Africa

is estimated around 2 hours
and 20 minutes per day. With
only a small number of com- Central America
panies owning the most used
platforms, the global reach
and influence of these plat-
forms is unprecedented.
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The majority of global social
media users are in Asia, even
though the percent of popu-
lation that uses social media
varies. Middle, Western, and
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est adoption rate globally
with at most 13 percent of South America
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media. Europe tops the high-
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lation on social media, with
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SOCIAL MEDIA

REASONS FOR USING SOCIAL MEDIA

Primary reasons why global internet users aged 16 to 64 use social media platforms

Keeping in touch with friends and family

Filling spare time

Reading news stories

Finding content (articles, videos, etc)
Seeing what's being talked about
Finding inspiration

Finding products

Watching live streams

Sharing and discussing opinions
Making new contacts

Seeing content from your favorite brands
Work-related networking or research
Watching or following sports

Finding like minded communities
Posting about your life

Following celebrities or influencers
Avoiding missing out on things (FOMO)

Supporting or connecting with good causes
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MOST USED SOCIAL MEDIA EASY CONNECTION, EASY DISTRACTION

utes on social media per day, the purpose of this time is critical to examine. The
majority of social media use is to keep in touch with family and friends. However,
it is also notable that the second highest purpose for why people use social me-
dia is to fill spare time.

SOCIAL MEDIA FACTS

Number of Social Social media Users VS Social media Users VS
Media Users Total Population Population age 13+

Facebook (2,958M users)

Youtube (2,542M users)

WhatsApp (2,000M users)

Instagram (2,000M users)
WeChat (1,309M users)

Tiktok (1,051M users)
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FB Messenger (931M users)

Douyin (715M users) o HE
Telegram (700M users) o Social Media VS Male Social Media Users Average Time Spent
Total Internet Users VS Female Users Using Social Media

Snapchat (635M users) -~
Kuaishou (626M users) 8 46.1%
Sina Weibo (584M users) & Female
QQ (574M users) a8 93.4%

53.9%
X (556M users) X M-l

ale

Pinterest (445M users) @
Source: DataReportal, "Digital 2022: Global Overview Report" Source: GWI (GlobalWebIndex), Q3 2022
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